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Eight out of 10 overall consumers 
have purchased home furnishings 
online. Interestingly, slightly more 
Baby Boomers and members of 
Generation X have bought via the 
Internet, than Millennials. That’s 
according to the 1,608 consumers 
answering Furniture/Today and 
Apartment Therapy’s exclusive 
2014 consumer survey. 

The data reveals that 78% of 
Millennials, currently ages 18 to 
33, have purchased furniture and 
accessories online; while 81% of 
Baby Boomers have, ages 50 to 
68; and 85% of Generation X, 
between ages 34 and 49, have 
bought through the Internet. 

Overall, 65% of online buyers 

have been happy with what they 
purchased. Generation X buyers 
are the hardest to please, with 
39% stating some unhappiness. 
Boomers are the easiest, with 
28% of the generation indicating 
some displeasure with a home 
furnishings product bought on-
line. 

When asked which product 
they are most unhappy with, 
22% of all responding consumers 

state area rugs. Stationary chairs 
are named by 10% and decora-
tive accessories and a sofa are 
each named by an overall 8%. 

A sofa comes in as the number 
one product consumers would 
never purchase online, with nearly 
half of respondents. Twenty per-
cent indicate they would never 
buy a mattress online and 12% 
of the sample says they wouldn’t 
buy any furniture at all via the 
Internet. 

Without question, today’s 
buyers are accessing the Internet 
through smartphones when shop-
ping for home products. All told, 
half of those with a smartphone 
have used it both before and dur-
ing a brick-and-mortar store visit. 
Another one-third has researched 

product before making the shop-
ping trip. Millennials and higher-
income consumers are most likely 
to use their smartphone while 
shopping. 

Per the latest data from 
comScore, online furniture and 
bedding sales totaled $9 billion in 
2013, which amounts to about 
9% of total furniture sales. 

Consumers prefer to shop for furniture
 Millennials Generation X  Baby Boomers
 ages 18 to 33 ages 34 to 49 ages 50 to 68

 In a
 physical store
 72% 

71% 
76%

 

 
 Online
 28% 

29% 24%
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Nearly half of consumers
would never buy a sofa online

ABOUT THE DATA 
Furniture/Today and New York-based Apartment Therapy fielded an online survey in January 2014 to Apartment 
Therapy readers. The survey asked consumers questions about decorating their home and garnered responses 
from 1,608. 

Founded in 2004, Apartment Therapy reaches more than eight million unique readers online each month.

47% of consumers 
would never buy
a sofa online

and 20% would
never buy a

mattress online.

Ever bought furniture or accessories online?
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X
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Unhappy with what they bought online?
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Top 3 products 
consumers are 

unhappy with when 
buying online

Millennials

 1. Area rugs

 2. Sofas

 3. Stationary chairs

Generation X

 1. Area rugs

 2. Stationary chairs

* 3. Dining room furniture

* 3. Decorative accessories

Baby Boomers

 1. Area rugs

* 2. Stationary chairs

* 2. Occasional tables

* 2. Lamps

 3. Window treatments

*Tied

Source: Furniture/Today and Apartment Therapy Consumer Survey, 2014
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